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Introduction

Artrepreneur challenges participants to go beyond creating a great
piece of art. Teams must develop one original product and pitch it to
a company. Participants learn how artists can turn creativity into a
career. This category encourages participants to think both like an
artist and an entrepreneur. They will have to convince the judges
through their final pitch that their product has genuine commercial
value.

Accepted mediums include:
Paintings (excluding oil paints)
Digital Art

Mixed Media

Sculptures

Textiles

Note:

« Participants are required to bring their own art supplies, and
canvases. The school will only provide a space to work.

« Each team can choose their own client (theme). All teams will
have to design an artwork accordingly - designed specifically for
that client.

e This round is not a walk-in. Delegates may leave once before
time if they feel their artwork is complete.

« Delegates are advised to properly look into the client’s profile
when designing their product.

« Canvases may be used. The recommended paper sizes are A4-
A3, other sizes may be used.




Round 1: Designing The Product
Delegate Count: 3
Duration: 3 hr + 3 hr split between Day 1 and Day 2
Delegates will design an original piece of artwork/product based on
the client they select:
» Toyota is developing what they call “a new mode of
transportation” and needs designs.
o Apple is bringing back the iPod in 2030 and wants a design.
« Balenciaga wants to release a new line of era pieces.
 KFC is opening a new branch in Old Lahore and wants a design
that will fit.
» A luxury hotel in Skardu is looking for a statement piece 6.
« Mattel (creators of Barbie) is looking to create new toys to
appeal to the younger generation.

Teams will choose one of the provided client themes above and
create an artwork specifically designed for that client. Delegates are
strongly encouraged to research their chosen client’s brand identity,
audience, aesthetic, and existing products before beginning their
design. Each team must submit the following:

1.Actual Design/Artwork

2.Brand Card (name, concept, visual identity, TG, overall brand

direction of the product)
3.Positioning Statement

Note: This is a non-elimination round.




Round 2: The Final Pitch

Delegate Cap: 3

Duration: 2 hours

Each team will have 5 minutes to pitch to the client (judges) why
their design should be implemented.

The client may:

Question the design or creative choices

Challenge the product’s commercial viability

Ask delegates to justify their pricing, positioning, or TG
Request changes to the concept

Negotiate aspects of the proposed implementation

Delegates must think on the spot and deliver an appealing pitch to
defend their creative decisions and negotiate professionally.

Judging Criteria:

« Creativity /10
Artistic Quality /10
Branding & Positioning /10
Pitch & Persuasiveness /10
Understanding of Client /10
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